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2010 will see an improvement in 
salaries among sales, marketing 
and communications profession-
als, with demand particularly 
growing for sales professionals, 
according to recruitment agency 
Hudson.

There was little increase in 
salaries in 2009, Hudson’s Annual 
Salary Guide for Sales, Marketing 
& Communications states, but re-
tention strategies for employers 
in the coming year will be closely 
tied to salaries, the recruiter says. 

Last year there was growing 
pressure on marketing pro-
fessionals to take on greater 
workloads, often with no com-
pensation.In a survey by Hudson, 
it was found half of employers 
were offered no sort of compen-
sation at all for working beyond 

their standard hours. 36% said 
they were allowed time in lieu. 
However, over the next year this 
behaviour will become “unsustain-
able” if employers do not increase 
salaries,  with employees more 
likely to look externally as the 
market continues to improve.

The recruiter says that in 
2009 most salary levels stayed 
the same. Although there was a 
slightly higher demand for some 
roles, this did not necessarily 
push salaries up, as employers 
took advantage of a “job-short 
market”.

Certain market categories 
are expected to perform well in 
terms of recruitment this year, 
the report claims. The rela-
tive buoyancy of the Australian 
economy has made it a target in 

the FMCG and consumer space, 
and this should create demand 
for marketing candidates in 2010. 
Those industries which were fi rst 
to stop hiring due to the economic 
downturn – fi nancial services and 
professional services – will ramp 
up their efforts to recruit sales 
and marketing staff to rebuild 
their offerings.

Unsurprisingly, specialist skills 
around digital and social media 
have seen a rising demand. Hud-
son’s report states: “We have seen 
a rising demand for candidates 
with online marketing, digital 
marketing, and social media ex-
perience. Employers have been 
willing to pay higher salaries for 
this specialised skill.”

To comment click here.

Salaries set to improve in 2010

JAMES LIVESLEY

News Ltd to launch lifestyle sections nationally
News Ltd is to nationally roll out 
three lifestyle sections in its ma-
jor newspaper titles this week.

The publisher said that it will 
publish Taste.com.au, Switched 
On and Hit across its metropolitan 
newspapers, adding to the Your 
Money and Escape.com.au sec-
tions launched last year.

The Taste.com.au insert, which 
will link to the popular recipe 
website, will appear each Tuesday, 
starting tomorrow. The lift-out 
will feature recipes, restaurant 
and wine reviews, alongside 
columnists Matt Preston and Tony 
Love.

Switched On, a guide to TV 

shows, gadgets and technology, 
will appear on Wednesdays while 
Hit, the entertainment guide, will 
be available every Thursday.

Joe Talcott, group marketing 
director at News Ltd, told B&T 
Today that both quality and cost 
effi ciencies would be achieved by 
moving the sections to a national 
basis. “By combining a smaller 
group of better people to create 
these sections, there is more re-
source to cover each market more 
deeply,” he said. 

“We believe in ‘hyper-local’ and 
the things we can’t do collectively 
we’ll be able to do much better.

“This will allow teams to work 
more in advance and advertisers 
to purchase on a national basis."

To comment click here.
OLIVER MILMAN
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Holler hires former Photon internet MD
Digital agency Holler Sydney, 
part of IPMG, has appointed 
Caitlin Millar-Jack, formerly an 
internet marketing MD for Pho-
ton, to the new role of managing 
director.

 Millar-Jack will work with 
Holler Sydney’s founding direc-
tor and shareholder Mike Hill to 
drive expansion of the agency in 
Australia and New Zealand. She 
has formerly worked as MD of 
Photon’s internet marketing & 
communication division, as well 

as general manager of digital at 
M&C Saatchi and senior roles 
at the Eclipse Group.

Hill said: “Holler has enjoyed 
great success over the past 

two years and is now one of 
Australia’s leading digital 
agencies, employing some of 
the most talented people in the 
industry. Hiring Caitlin marks an 
incredibly exciting time in the 
development and growth of the 
company, and I'm really looking 
forward to working closely with 
Caitlin and taking Holler to the 
next level.”

David Burkett, IPMG’s CEO 
digital media & marketing 
said:“Caitlin is a fi rst class 

executive with a wealth of 
experience in digital. Our group 
has ambitious growth plans 
which we know are dependent 
on ensuring we attract the right 
talent.”

Millar-Jack said: "The busi-
ness has a mix of great clients, 
a talented team and a true 
understanding of digital which 
leave Holler perfectly posi-
tioned for further growth."

To comment click here.
JAMES LIVESLEY

RBI and MyCareer agree partnership
Reed Business Information and 
Fairfax Media recruitment site 
MyCareer have agreed a partner-
ship that will see the latter’s job 
ads displayed on RBI’s online 
industry portals.

As part of the deal RBI, Aus-
tralia’s largest B2B publisher 
and owner of B&T Today, will 
guarantee that MyCareer job ads 
will be seen on its twenty-nine 
industry portals including sites 
such as www.moneymanagement.

com.au, www.travelweekly.com.
au and www.hospitalitymagazine.
com.au. .

 The new partnership will 
provide MyCareer advertisers 
with a larger distribution network, 
placing their job ads in front 
of ‘passive’ jobseekers. It will 
provide access to candidates who 
are qualifi ed but who may not be 
actively looking for a new role, 
as well as enabling candidates to 
search for suitable roles within 

their own industry segments.
John Brand, Fairfax Media’s 

general manager, said: “We're 
delighted to be working with Reed 
Business Information.  Together 
we're excited about the oppor-
tunities that this arrangement 
presents to both organisations.

“MyCareer’s partnership with 
Reed Business Information will 
make a signifi cant contribution to 
our objective of delivering quality 
jobseekers to our advertisers. 

Having job ads in front of both ac-
tive and passive jobseekers is the 
most successful way of communi-
cating with potential employees in 
the current employment market."

Ben Sole, online director from 
RBI, said: “With our new relation-
ship with MyCareer, we will be 
able to offer our users a selection 
of relevant job opportunities and 
career services within our indus-
try specifi c portals.”
JAMES LIVESLEY

Find your ideal job
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Ink Project
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Media Sales 
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REA Realestate.com.au
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4 PR Opportunities
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Melbourne

Head of Production

Lowe 
Sydney

Web Designer

S2M
Melbourne
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Elisabeth Murdoch to Shine in Australia
The fi rst Australian arm of 
Elisabeth Murdoch’s global TV 
production network Shine Group 
has offi cially launched today, 
with ex FremantleMedia heads 
appointed to lead the company 
Down Under.

Brothers Mark and Carl Fen-
nessy, who announced early last 
year they would be departing 
FreemantleMedia, and fi nished 
up in November, have been 
named joint CEOs of Shine 
Australia,

The Australian company, 
which will operate both locally 
and in New Zealand, is said to 
form part of the group’s “inter-
national expansion strategy” 
which involves identifying key 
entrepreneurial talent around 
the world with whom to set up 
companies that complement its 
existing European and American 
operations.

Shine Australia adds to Shine 
Group’s international production 
conglomerate including Dragon-

fl y, Kudos, Princess Productions, 
Reveille and Shine TV.

“With the talented duo Mark 
and Carl holding the reigns, 
Shine Australia is committed to 
deliver top quality content that 
defi ne genres,” said Murdoch.

“Their impressive track record 
and unrivalled production expe-
rience will ensure Shine Aus-
tralia is cemented as a powerful, 
creative and dynamic production 
company in the competitive Aus-
tralia television market.”

Before launching Shine 
Australia, the Fennessys 
headed-up a number of TV 
programs at FreemantleMedia, 
including popular reality shows 
So You Think You Can Dance, 
The Farmer Wants a Wife and 
Project Runway Australia, and 
also worked with Shine Group 
companies on The Biggest 
Loser Australia and MasterChef 
Australia. 

To comment click here.
CELIA JOHNSON

BURKETT: AMBITIOUS GROWTH PLANS



FEBRUARY 1 2010 B&TTODAY 03
NEWS

Lavender hires two creative heads
Following the appointment of 
Luke Chess as executive creative 
director, Lavender has hired two 
new creative heads for its re-
structured creative departments.

Tan Gout Nee has joined as 
creative director of direct, while 
Brian Eagle has been hired as 
creative director of brand design. 
The appointments follow that 
of Chess, who was previously 
Saatchi & Saatchi New Zealand 
creative director. 

Gout Nee is joining Lavender 
from his executive creative direc-
tor post at Clemenger Proximity 
Melbourne. He will work with 
Justin Olding, who has also joined 
the agency as a senior writer, 
having returned to Sydney after 
two years at Proximity, Toronto.

Agency founder Will Lavender 
said: “For years I’ve watched Tan 
wear a trail to the award stage. 
We’re privileged to have Tan lead 
our direct creative. Tan has a 

track record of creating award 
winning advertising that does 
what it’s meant to do. His work 
for brands like ANZ has led the 
dm industry.”

Eagle, new CD for the de-
sign team is New Zealand born 
and comes to Australia having 
worked ten years in the UK as 

creative director of Unreal.  
New ECD Chess said of Eagle: 

“Lavender has a formidable team 
of brand and digital designers 
and they’re doing some great 
work for Lavender clients. We’ve 
put brand and digital designers 
together because brand de-
signers are great at digital and 

already their skills are rubbing 
off. I’m excited to be working 
with Brian and his stunning team 
and together I’m hoping we’ll be 
bringing much more branding 
work into Lavender.”

To comment click here.

JAMES LIVESLEY

Mitchells hires WA general manager

Mitchell & Partners has appoint-
ed Tom Martin as its new general 
manager in Western Australia, 
enabling current GM Alex Pekish 
to return to Melbourne.

Pekish was appointed GM 
of the WA offi ce in July 2008, 
whilst retaining his position as 
national buying director for the 
agency.

Martin most recently worked 
as director, strategic com-
munications for the Victorian 
Government, where he managed 
the master agency media serv-
ices contract held by Mitchell 
& Partners. Before that he was 
previously manager, strate-
gic communications with the 
Western Australian Government 
media offi ce. He has worked 

with numerous creative and 
marketing agencies.

Martin will oversee Mitchell & 
Partners’ Perth offi ce alongside 
managing director Alan Mat-
thews. The appointment enables 
the transition of national buying 
director.

Pekish wil return to Mel-
bourne, where he will continue 
in his current role as national 
buying director. 

“We’re delighted to welcome 
Tom back to Perth as part of the 
Mitchell & Partners team,” said 
Alan Matthews. “His experi-
ence, industry knowledge and 
contacts are second to none.”

To comment click here.

JAMES LIVESLEY

MRN launches comedy digital radio 

Macquarie Radio Network 
(MRN) has launched a comedy-
focused digital radio channel, 
The Crack, which is available to 
Sydney listeners from today.

The Crack, which will be 
produced for MRN by Open 
Narrowcast Entertainment 
Network (ONE), is said to be 
Australia’s only continuous 
comedy and music digital radio 
channel. Its content will be a 
mix of international comedians 
and current, popular music. It 
will also include stand-up ses-
sions from unknown, up-and-
coming Australian talent.

Darren Frearson, network 
director at ONE, said: “Com-
edy has a broad appeal among 
Australians and combined with 

music, The Crack will offer a 
fresh alternative for Sydney 
digital radio listeners.”

Stuart Thomas, chief operat-
ing offi cer at MRN, added the 
digital radio platform opens up 
the commercial airwaves to new 
radio formats.

“We are excited to be working 
with the ONE Network to bring 
a new format to Sydney digital 
radio listeners,” he said.

The Crack can also be found 
online at www.TheCrack.net.au.

MRN broadcasts Sydney 
talkback station 2GB and easy 
listening 2CH.

To comment click here.

CELIA JOHNSON
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BREAKING CAMPAIGN

National Disability Service, The Campaign Palace
The Campaign Palace is behind a series of mini documentaries for the 
National Disability Service of NSW which aim to promote the serv-
ices of the 700 not-for-profi t organisations it represents and entice 
people to work as carers.

The series of three documentaries, which chronicle the real-life 
stories of carers and their clients, are available to view online at www.
carecareers.com.au , with edited versions of each scheduled for TV. 
The online version launched on the weekend.

The stories aim to crush the misconceptions about working with 
people with disabilities, which is said to be a main reason why the 
sector is so short staffed.  The idea for the documentary series came 
as the truth of these peoples’ stories was seen as more powerful and 
persuasive than a traditional, “contrived” ad.

Credits: creative director Cameron Hoelter, art directors Cameron 
Hoelter, Ruth Bellotti, copywriters Cameron Hoelter, Paul Sharp, 
agency producer Jacqui Gillies, account planners Karen Dwyer, David 
Hartmann, account lead Bruce Davidson.

HAVE YOU EVER THOUGHT OF A 
CAREER IN MEDIA SALES?

If you would like to have the opportunity to fulfil your sales 
potential please call either: Julia on 02 9422 2538 or 
Jane on 02 9422 2890 and convince them to see you.

Reed Business Information is a global, market leading media company.

We specialise in providing dynamic and tailored solutions for our clients 
across a diverse range of print and online markets.

We are currently looking for graduate calibre candidates or people with 
6 months relevant sales experience to start immediately in our Sydney 
office.

These roles will offer successful candidates the opportunity to work on 
market leading products and to develop first class sales and business 
skills in an exciting, fun environment. 

In order to be successful in this role you will need certain key 
attributes including:

● First class communication skills

● An understanding of what a career in sales involves

● The ability to work on your own initiative

● Ambition and the will to succeed
                                     
You will be provided with a structured career path to encourage fast 
progression and a comprehensive training programme to equip you with 
all the necessary skills.

● Earn a competitive salary
● Full and comprehensive training provided 
● Be part of a dynamic and expanding team

BREAKING CAMPAIGN

Nova, Three Drunk Monkeys
DMG Radio Australia has launched an integrated campaign to pro-
mote its new Nova breakfast trio – Merrick, Dools and Ricki-Lee.

The comic campaign is being spearheaded by a TVC, created by 
Three Drunk Monkeys, featuring strange combinations of people and 
actions including a belly dancing cannibal and a surgeon with balloon 
hands performing a vasectomy. The notion that some combinations 
are just funny aims to refl ect the strange, but funny combination of 
the new hosts, Merrick Watts, Scott “Dools” Dooley and Ricki-Lee 
Coulter. The campaign is said to refl ect everything the new breakfast 
show stands for: fun and tongue-in-cheek humour. The TV component 
will be supported by other media activity featuring the trio in coming 
weeks. To view TVC click here 

Credits: client dmg Radio Australia/Nova 969, creative Three Drunk 
Monkeys, media Mediacom

> IN BRIEF
Biggest Loser sponsors
Domino’s will be using its sponsor-
ship of Channel Ten’s new series 
of The Biggest Loser to launch its 
Good Choice range.  The sponsor-
ship forms part of Domino’s $2m 
marketing push for range, which 
includes TV, radio, outdoor and 
online activity. Meanwhile, as part 
of Vodafone Hutchison Australia’s 
sponsorship, it will be giving con-
sumers the opportunity to watch 
catch-up TV on their Vodafone 
handsets.

TNA wins Blue Illusion
The Trish Nicol Agency has picked 
up new client Blue Illusion, the 
Australian-owned fashion manu-
facturer and retailer. TNA will be 
implementing PR for the brand, 
promoting the 60 Blue Illusion 
stores nationally and helping 
build brand awareness with the 
media and consumers. The retailer 
opened its fi rst retail store in 
Victoria in 1998 and has grown to 
become a national retail presence.

Job ads in Jan down
Job ads on the internet and in 
newspapers decreased by 8.1% 
in January, after growing 4.6% in 
December and 5.2% in November, 
according to the latest ANZ Job 
Advertisements series. Newspa-
per job ads fell by 16.6%, while 
internet job ads fell by 7.5% in 
January. Despite this, total job 
ads continued to grow in trend 
terms1% month-on-month.

Val Morgan thinks 3D
Cinema advertising group 
Val Morgan has developed an 
in-house facility to create 3D en-
hancements to existing 2D com-
mercials for the fi rst time. The 
technology allows advertisers to 
capitalise on Australia’s current 
3D cinema boom. In the last 12 
months there has been a growth 
in the number of 3D screens in 
Australia, to 260 screens, fuelled 
by the 3D fi lm Avatar. In March, 
Tim Burton’s Alice in Wonderland 
will launch in 3D.
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Sales Promotion
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your own home business?


