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Three of Starcom’s senior 
Holden account service staff, 
including the general manager 
of the agency, are departing 
to start up their own content 
creation agency, B&T Today can 
reveal.

Lewis Hearne, GM of Starcom 
Mediavest Melbourne, is lead-
ing the breakaway to form Hot 
Glue, which will be operational 
from the start of April.

Hearne will leave Starcom 
along with digital chief Nick 
Smith and account manager 
Joseph Pardello. The trio all 
handled Starcom’s key client 
Holden, with Hearne also having 
responsibilities on the National 
Foods business.

Hearne’s brother Matthew, a 
leading fi lm and TV producer, 
will also be on board for the 
launch of the agency.

Hot Glue will have a “diverse 
offering”, consisting of media, 
digital and content creation.

Hearne was reluctant to 
divulge further details, telling 
B&T Today: “Starcom has been 
fantastic about this and it’s all 
been very amicable, but at the 
moment we want to concen-
trate on carrying out work for 
our existing clients.”

Chris Nolan, MD of Starcom 
Melbourne, denied that the 
departures would adversely 
affect the agency’s relationship 
with Holden.

“Holden have been very sup-
portive of the business and are 
appreciative of what the guys 
have done for them,” he said. 
“We have a great relationship 
with Holden.

“I’m fully behind what they 
are doing. The content space 
is very exciting and we look 
forward to working with them 
in the future.”

Nolan said that Holden was 
“very happy” with Starcom’s 
plans to replace Hearne, Smith 
and Pardello, but refused to 
reveal whether the appoint-
ments would be made internally 
or from external hires.

To comment click here.

Starcom trio launch content company

Vizeum Sydney wins BPI business
Vizeum Sydney has picked up the 
media business for international 
fragrance house Beauté Prestige 
International (BPI), following a 
global review.

The Aegis Media-owned 
agency was appointed along-
side other agencies in the Aegis 
network globally, after going 
head-to-head with MPG, Zenith 
Optimedia and Mindshare.

The account involves the 
international development and 
roll-out of media strategy across 
BPI’s brands including Jean-Paul 
Gaultier, Issey Miyake and Nar-
ciso Rodriguezm in 40 countries, 
with Vizeum Sydney tasked with 
overseeing Australian activity.

The global budget for the busi-

ness is estimated at $94.6m.
Kim Raicevich, managing 

director of Vizeum Sydney, said: 
“We’re excited at having such a 
prestigious range of brands add-
ed to our growing portfolio and 
we’re looking forward to creating 
innovative media opportunities 
for the brands.”

The win follows a string of 
new business for Vizuem, with 
Melbourne-based agency Frank 
Vizeum picking up the social 
media strategy business for 
carsales.com.au and STA Travel 
over the past few weeks.

To comment click here.
CELIA JOHNSON
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Host wins out in Vodafone race
After a surprising decision to 
split with Virgin Mobile, Sydney 
ad agency Host has won the 
creative duties for the larger 
telco Vodafone.

Host, which pulled out from 
Virgin Mobile’s review after 
working on the business for 
almost ten years in order to 
take part in the Vodafone pitch, 
beat out competition from 
George Patterson Y&R Sydney 
and Happy Soldiers to win the 
business. 

Vodafone Hutchison Australia 
issued a statement: “Vodafone 
Hutchison Australia (VHA) today 
announced the appointment of 
Host as its lead creative agency 
for the Vodafone brand. VHA 
will commence its new creative 
relationship with Host on March 
1, 2010.

“Host will be supported by 
Moon Communications Group, 

who will manage the retail crea-
tive strategy for Vodafone and 
3 stores. Moon Communications 
Group will continue to manage 
the full creative output for the 3 
mobile brand.”

Host CEO Anthony Freedman 
was unavailable for comment at 
the time of going to press.

The decision brings to an end a 
turbulent period for Vodafone’s 
creative agency arrangements. 
The telco launched its latest 
creative review at the start of 
December last year following a 
raft of agency changes across 
the Vodafone and 3 brands 
that were prompted by the 
announcement that Vodafone 
would merge with Hutchison 
earlier in the year.

When VHA announced its 
current review, incumbent 
Clemenger BBDO resigned the 
Vodafone creative account after 

being faced with re-pitching for 
the business for the third time in 
just over a year.

In August last year Ikon was 
awarded the $55 million media 

planning and buying business for 
VHA.

To comment click here.

TIM ADDINGTON

Find your ideal job

Executive Producer

Profero Sydney
Sydney

Account Managers

Ogilvy Sydney
Sydney

click here for more info click here for more info click here for more info click here for more info click here for more info

Account Manager - 
Data Specialist

iGODirect Group
Melbourne

Television Sales 
Executive

Seven Affiliate Sales
Sydney

Media Agency 
Account Manager

PHD & OMD
Sydney

Media Café launches to bring buyer and seller together
A new website, Media Café, is 
launching this week with the 
intention of helping planners, 
buyers and sales execs commu-
nicate more effectively.

Media Café managing direc-
tor Chris Muir said: “Our aim 
is to create one place where 
media planners and buyers can 
access all the data which media 
sellers have available. We hope 
everyone in the industry will 
embrace this initiative."

The site will host a variety 
of data from vendors, and as 
the site develops, planners and 
buyers will be able to search for 
media seller’s special reports 
and case studies by specifi c 
demographics, media type and 

business category and discover 
the latest media sales opportu-
nities. 

Users can participate in me-
dia promotions,  contribute to 
industry forums, post photo-
graphs, post their latest crea-

tive material, gossip  and have 
access to data-bases including 
media kits and reps directories. 
There are 17 major categories 
of information in all.   

The MFA’s NGEN and The 
Communications Council’s 

Youngbloods have offered their 
support for Media Cafe.  Carol 
Morris, executive director of 
the MFA, said: “We see Media 
Cafe as a great educational tool 
for the whole industry and we 
are happy to recommend it to 
our membership. We will cer-
tainly be utilising Media Cafe to 
help inform the industry about 
our many initiatives and social 
activities.”

All content on the site is user 
generated and all postings are 
free, enabling media sellers to 
keep media planners and buyers 
up-to-date and with immediate 
access to online tools.

To comment click here.
JAMES LIVESLEY

CLEMENGER'S WORK FOR VODAFONE. THE AGENCY RESIGNED THE 
ACCOUNT AFTER JUST OVER A YEAR.
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BCC rolls out new software
BCC AdSystems has completed 
the rollout of its latest version 
of BCC media desktop software, 
which facilitates the transition 
to time-shifted ratings viewing 
data for metropolitan, national 
and regional television viewing. 
According to Rob Landsberry, 
MD of BCC AdSystems, the 
version 9.2.5 of BCC media 
desktop software incorporates 
the modifi cations required for 
reporting on this new data set. 
He said all its Australian clients 
had upgraded to this version.

Lavender appoints Falloon
Full-service agency Lavender 
has appointed Claire Falloon as 
senior copywriter. Falloon, who 
has previously worked at Laven-
der, re-joins the team from DDB 
Rapp Sydney, where she worked 
on brands including Australian 
Red Cross, Austar and Audi. She 
will join the agency’s creative 
team including ECD Luke Chess, 
CD direct Tan Gout Nee and CD 
brand design Brian Eagle.

DM Group hires Hockley
Independent digital marketing 
agency, The DM Group, has ap-
pointed Craig Hockley as digital 
planning director of clickDM, 
its digital marketing arm. His 
appointment sees Ian Ross, the 
company’s head of digital, move 
into the role of digital technical 
director and follows the hire 
of ex-GPY&R studio head, Rob 
Walker, as GM of the group’s 
corporate artwork service.

AIMIA vote open
The Australian Interactive Media 
Industry Association (AIMIA) 
has today opened voting for the 
People’s Choice category of the 
AIMIA Awards. This is the fi rst 
year of the award, with voting 
open to all AIMIA members, who 
will each receive a single vote. 
The most popular entry from the 
total pool of 122 fi nalist entries 
will be winner. Members can vote 
for their favourite entry by visit-
ing www.aimia.com.au/awards/
peoples-choice . Voting will close 
at 5pm on Tuesday, 23 February.

BREAKING CAMPAIGN

ING, Jack Watts Currie
ING Direct is launching its biggest product offering and marketing cam-
paign since the late 1990s with its Orange Everyday account.

Orange Everyday is presented as a challenge to Australia’s big banks 
to eliminate standard fees and charges, and to offer rewards to cus-
tomers for banking with ING Direct.  The campaign started with a series 
of messages illustrated by a team of graffi ti artists and then spread 
on key graffi ti sites around capital cities. These images were then 
displayed via press, TV, posters, Vespas and “protest rallies” .

This week saw the beginning of the campaign with the main message 
“We Give”, to highlight the fact that the account that is fee-free, and 
will reimburse any related ATM owner fees for withdrawals of $200 
or more. Creative appears across TVCs, newspaper wraps, newspaper 
podiums, 3D outdoor, bus shelter wraps, bespoke Volvo taxis (offering 
free rides), café screens, radio and shopping centres.

Credits: creative agency Jack Watts Currie, channel planning Naked, 
media strategy Mindshare, online @www, experiential Popcorn, below-
the-line BWM 

SapientNitro hires director
SapientNitro Melbourne has 
hired Belinda Anderson in the 
newly-created role of executive 
business director.

Anderson, who started at Sa-
pientNitro yesterday, has joined 
the agency following four years 
in Thailand heading the Unilever 
account at JWT Bangkok and 
Lowe Worldwide Bangkok.

Previously, Anderson, an Aus-
tralian, has worked for JWT and 
Clemenger BBDO in Sydney. She 
will have a  management role, as 
well as overseeing clients includ-
ing Fonterra, Mars and CGU.

Sean Hanneberry, MD of Sapi-
ent Nitro Melbourne, told B&T 
Today: “We conducted a global 
search to fi ll this position and 
Belinda was an absolute stand-
out.  I’m delighted we were able 
to convince her to come back 
home.”

Anderson’s arrival follows the 
hiring of Jill Manester, formerly 
of The Campaign Palace, as plan-
ning director and Mark Staton 
from FutureBrand as director of 

branded environment.
However, these hires came fol-

lowing a period of minor turmoil 
at the agency at the end of last 
year, with seven people depart-
ing. Producers Faye Collay and 
Horia Triain also recently exited 
to work on their own projects.

Hanneberry insisted that the 
morale and culture at the agency 
had remained strong despite the 
changes, with a further fi ve new 
hires soon including the conclu-
sion of a global search for a new 
creative director. 
OLIVER MILMAN

ANDERSON IN NEW SENIOR ROLE

TV RATINGS

 Top 15 programmes for Monday 8 February OzTAM data  
(Total people 5 city metro)            m’

1.  Two and a Half Men – 7:30pm    Nine 1.420

2.  Seven News    Seven 1.387

3.  Today Tonight    Seven 1.355

4.  Australian Story    ABC 1.250

5.  Nine News    Nine 1.193

6. The Mentalist – 8:30pm    Nine 1.150

7.  The Big Bang Theory    Nine 1.143

8.  My Kitchen Rules    Seven 1.107

9.  A Current Affair    Nine 1.082

10. Home and Away    Seven 1.072

11. ABC News    ABC 1.040

12. Two and a Half Men – 7:00pm    Nine 1.004

13. Desperate Housewives    Seven 1.001

14. Brothers and Sisters    Seven 0.900

15. The Mentalist – 9:30pm    Nine 0.881  

ABC1: 15.0% 
Seven: 25.5% 
Nine: 26.6%
Ten: 17.3% 

SBS1: 5.7% 
ABC2: 1.7% 
ABC3: 0.3% 
7TWO 3.8% 

GO!: 2.8% 
One: 0.9% 
SBS2: 0.4% 

Network Nightly Shares (%)
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