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Learn about the latest developments in the digital design space, the fastest growing
sector in the marketing world. Ideal for marketers and media
planners/buyers looking fo broaden their knowledge of the interactive world.
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8.30 - 8.55am Registration
9.00am Welcome

Session 1 Future of Digital Media - Jules Hall will open the day with a look at the impact of digital marketing on
9.05am brand communications. Supporting theory with case studies, Jules will identify ways that marketers can get the best
from their digital communications.

Session 2 The ultimate social media test: Would you rather watch cute kittense - On the social web our ideas and
10.00am content compete with practically everything that has ever been published on it. We analyze how some campaigns
successfully captured the web'’s attention (and beat the kittens).

Session 3 ROI (Measurement, Analytics, Optimisation) - Often the measurement, analysis and optimisation of
interactive campaigns can seem complicated and problematic. Bringing a client perspective to the challenge,

11.00am Nick will share approaches for forecasting and planning, in-campaign opfimisation and defining simple to use
success measures. In addition, attendees will leave the session with an easy to use framework that can be used to
help understand what's working and what is not in your interactive campaigns.

Session 4 Mobile Advertising - With the advent of the 3G mobile network and the new generation of mobile
11.50am phones released, the mobile phone is poised to be the next big area of growth in both consumer use and
advertising spend.

Session 5 Behavioural Targeting - Exploration info the development of Behavioural Targeting and the natural

IeAoeteimn evolution of engagement of consumers and business.

Session 6 Permission Marketing - Permission Marketing has many different names like Opt-in Marketing, Email
2.30pm Marketing or eMarketing. It is simply an effective way to get through the marketing clutter to consumers who are
interested in your product.

Session 7 Search Engine Optimisation - Search Engine Optimisation (SEO) is all about understanding how to optimise
your website in such a way that it will appear higher in the search rankings. In addition, Search Engine Marketing

3.45pm (SEM) is paying for web fraffic via paid click and is targeted, direct and measurable. What are the benefits of SEO &
SEM and how do they both benefit online advertising? Plus see how Search is evolving to form an integrated part of
above the line advertising.

4:30pm - 5:30pm  Cocktail Function - sponsored by Microsoft

* This seminar will also run in Melbourne and Sydney. For more information visit www.bandt.com.au/bandtevents

REGISTER NOW

Early Bird Rate $545.00 (inci. Gs) Eariy bird rate ends 23 July 2009,
Standard rate $645.00 (incl. GST)

REGISTER TODAY

[J Brisbane - Thursday 13 August 2009, Stamford Plaza Brisbane,
Cnr Edward & Margaret Streets, Brisbane

YOUR DETAILS
FIRST NAME SURNAME

Company Name
Address:

Mail your completed registration
Swoup:_ .. _ ____ Plcodei___________ form to:

Tel: : Locked Bag 2999,

Chatswood NSW 2067

Email:

PAYMENT DETAILS Fax: Credit Card registrations can be

] Cheque payable to Reed Business Information for $ or please debit my: faxed to (02) 9422 8777

[JMasterCard [ Visa [] Amex Phone: (02) 9422 2257

Online:
- http://www.bandf.com.au/
Expiry: Cardholder’'s Name: bandtevents/

Card No:

Signature:

Disclaimer: Reed Business Information Pty Ltd (RBI) will make every effort to ensure that the event and the program will take place as advised. RBI reserves the right to delete or alter items in
the seminar and will not take financial responsibility for changes that are the result of events beyond it's control including travel and/or accommodation. Privacy Information: Reed Business
Information (RBI) is committed to handling your personal information in accordance with the Privacy Act. If you do not provide the information requested, we may be unable to process your

registration or enquiry. RBI may also share the information with other associated third parties. o Please fick this box if you do not wish to receive information about other products, services,
offers or events. o Please tick this box if you do not consent to the disclosure of information about you to third parties. You have aright to access the information held about you. Cancellation
Policy: In the event you are unable to attend the event, a replacement may be sent in your place. Should you wish to cancel your registration, Reed Business Information (RBI) will refund
the cost of your registration less an administrative fee of AUD$50.00 including GST per registration, provided RBI receives the cancellation in writing by fax or email at least 15 days prior to the
event. Cancellations made within 14 days of the event will not result in a refund.



